
U.S. podcast 
listeners have taken 
some action as a 
result of podcast 
advertising.

68% of  podcast  l i s teners  

l i s ten  to  the  ads  e i ther  
a l l  the  t ime or  more  than 
ha l f  of  the  t ime.

Source: Inside Radio, February 2023 
“Podcast Listeners Continue To Be Action-Focused When It Comes To The Ads They Hear.”
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